
　

As of end December 2006 Unit: 1,000 lines

Local Call In-prefecture
long-distance

Out-of-
prefecture long-

distance
International Local Call In-prefecture

long-distance

Out-of-
prefecture long-

distance
International Local Call In-prefecture

long-distance

Out-of-
prefecture long-

distance
International

MYLINE 6 7 138 359 3 4 161 345 9 11 299 704
MYLINE PLUS 2,977 3,173 12,333 10,359 3,642 3,822 13,763 12,252 6,619 6,995 26,096 22,611
Subtotal 2,983 3,180 12,471 10,718 3,645 3,826 13,924 12,597 6,628 7,006 26,395 23,315
Percentage (* see Note 2) 14.7% 15.5% 68.7% 65.2% 17.1% 17.8% 72.4% 71.2% 15.9% 16.7% 70.6% 68.3%
MYLINE 16 12 11 16 12 11
MYLINE PLUS 370 370 356 370 370 356
Subtotal 386 382 367 386 382 367
Percentage (* see Note 2) 1.8% 1.8% 1.9% 0.9% 0.9% 1.0%
MYLINE 84 86 103 198 88 79 103 204 172 165 206 402
MYLINE PLUS 1,774 2,214 2,476 2,581 1,962 2,487 2,747 2,824 3,736 4,701 5,223 5,405
Subtotal 1,858 2,300 2,579 2,779 2,050 2,566 2,850 3,028 3,908 4,866 5,429 5,807
Percentage (* see Note 2) 9.1% 11.2% 14.2% 16.9% 9.6% 12.0% 14.8% 17.1% 9.4% 11.6% 14.5% 17.0%
MYLINE 94 81 91 159 97 78 96 161 191 159 187 320
MYLINE PLUS 946 1,335 1,472 1,456 1,059 1,444 1,563 1,543 2,005 2,779 3,035 2,999
Subtotal 1,040 1,416 1,563 1,615 1,156 1,522 1,659 1,704 2,196 2,938 3,222 3,319
Percentage (* see Note 2) 5.1% 6.9% 8.6% 9.8% 5.4% 7.1% 8.6% 9.6% 5.3% 7.0% 8.6% 9.7%
MYLINE 4 2 6
MYLINE PLUS 4 2 6
Subtotal 8 4 12
Percentage (* see Note 2) 0.0% 0.0% 0.0%
MYLINE 104 131 145 114 5 38 57 35 109 169 202 149
MYLINE PLUS 1,092 1,192 1,320 1,142 127 268 373 299 1,219 1,460 1,693 1,441
Subtotal 1,196 1,323 1,465 1,256 132 306 430 334 1,328 1,629 1,895 1,590
Percentage (* see Note 2) 5.9% 6.5% 8.1% 7.6% 0.6% 1.4% 2.2% 1.9% 3.2% 3.9% 5.1% 4.7%
MYLINE 0 1 0 0 0 0 0 1 0
MYLINE PLUS 0 5 4 0 1 1 0 6 5
Subtotal (* see Note 2) 0 6 4 0 1 1 0 7 5
Percentage 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
MYLINE 5 4 9
MYLINE PLUS 5 3 8
Subtotal 10 7 17
Percentage (* see Note 2) 0.1% 0.0% 0.0%
MYLINE 3 2 2 4 1 1 0 0 4 3 2 4
MYLINE PLUS 61 55 56 49 6 6 6 5 67 61 62 54
Subtotal 64 57 58 53 7 7 6 5 71 64 64 58
Percentage (* see Note 2) 0.3% 0.3% 0.3% 0.3% 0.0% 0.0% 0.0% 0.0% 0.2% 0.2% 0.2% 0.2%
MYLINE 467 199 467 199
MYLINE PLUS 12,746 11,993 12,746 11,993
Subtotal 13,213 12,192 13,213 12,192
Percentage (* see Note 2) 64.9% 59.6% 31.7% 29.1%
MYLINE 515 160 515 160
MYLINE PLUS 13,446 12,686 13,446 12,686
Subtotal 13,961 12,846 13,961 12,846
Percentage (* see Note 2) 65.4% 59.9% 33.5% 30.6%
MYLINE 759 506 480 842 725 371 429 752 1,484 877 909 1,594
MYLINE PLUS 19,596 19,962 17,662 15,600 20,613 21,083 18,809 16,929 40,209 41,046 36,471 32,529
Subtotal 20,355 20,468 18,142 16,442 21,338 21,455 19,238 17,681 41,693 41,923 37,380 34,124
Percentage (* see Note 2) 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

4,752 4,639 6,965 8,665 4,165 4,048 6,265 7,822 8,917 8,687 13,230 16,486

25,107 25,107 25,107 25,107 25,503 25,503 25,503 25,503 50,610 50,610 50,610 50,610

*Note 1: No. of completed registrations of applications received at the MYLINE Center (does not include applications still being processed for registration).
*Note 2: The percentages under Subtotal represent the percentage of registered customers accounted for that telephone company.
*Note 3: Total represents the total number of registered customers.
               (Numbers are rounded to the nearest thousand.)
*Note 4: Effective as of October 1, 2006, JAPAN TELECOM CO., LTD. has changed its company name to SOFTBANK TELECOM Corp.

SOFTBANK TELECOM Corp..
(*see note 4)
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