
　

As of end January 2007 Unit: 1,000 lines

Local Call In-prefecture
long-distance

Out-of-
prefecture long-

distance
International Local Call In-prefecture

long-distance

Out-of-
prefecture long-

distance
International Local Call In-prefecture

long-distance

Out-of-
prefecture long-

distance
International

MYLINE 7 7 137 354 3 4 160 339 10 11 297 693
MYLINE PLUS 3,077 3,271 12,331 10,381 3,781 3,959 13,771 12,280 6,858 7,230 26,102 22,661
Subtotal 3,084 3,278 12,468 10,735 3,784 3,963 13,931 12,619 6,868 7,241 26,399 23,354
Percentage (* see Note 2) 15.2% 16.1% 69.1% 65.6% 17.8% 18.6% 72.7% 71.6% 16.6% 17.4% 71.0% 68.7%
MYLINE 16 11 10 16 11 10
MYLINE PLUS 363 363 350 363 363 350
Subtotal 379 374 360 379 374 360
Percentage (* see Note 2) 1.8% 1.8% 1.9% 0.9% 0.9% 1.0%
MYLINE 83 85 102 195 87 78 101 201 170 163 203 396
MYLINE PLUS 1,747 2,182 2,440 2,545 1,931 2,448 2,704 2,780 3,678 4,630 5,144 5,325
Subtotal 1,830 2,267 2,542 2,740 2,018 2,526 2,805 2,981 3,848 4,793 5,347 5,721
Percentage (* see Note 2) 9.0% 11.1% 14.1% 16.7% 9.5% 11.8% 14.6% 16.9% 9.3% 11.5% 14.4% 16.8%
MYLINE 93 80 90 156 95 77 95 158 188 157 185 314
MYLINE PLUS 928 1,312 1,447 1,432 1,037 1,416 1,532 1,512 1,965 2,728 2,979 2,944
Subtotal 1,021 1,392 1,537 1,588 1,132 1,493 1,627 1,670 2,153 2,885 3,164 3,258
Percentage (* see Note 2) 5.0% 6.8% 8.5% 9.7% 5.3% 7.0% 8.5% 9.5% 5.2% 6.9% 8.5% 9.6%
MYLINE 4 2 6
MYLINE PLUS 4 2 6
Subtotal 8 4 12
Percentage (* see Note 2) 0.0% 0.0% 0.0%
MYLINE 103 129 142 112 5 37 56 34 108 166 198 146
MYLINE PLUS 1,070 1,168 1,294 1,119 124 262 365 293 1,194 1,430 1,659 1,412
Subtotal 1,173 1,297 1,436 1,231 129 299 421 327 1,302 1,596 1,857 1,558
Percentage (* see Note 2) 5.8% 6.4% 8.0% 7.5% 0.6% 1.4% 2.2% 1.9% 3.1% 3.8% 5.0% 4.6%
MYLINE 0 1 0 0 0 0 0 1 0
MYLINE PLUS 0 5 4 0 1 1 0 6 5
Subtotal (* see Note 2) 0 6 4 0 1 1 0 7 5
Percentage 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
MYLINE 5 4 9
MYLINE PLUS 5 3 8
Subtotal 10 7 17
Percentage (* see Note 2) 0.1% 0.0% 0.1%
MYLINE 2 2 2 4 1 0 0 0 3 2 2 4
MYLINE PLUS 60 54 55 49 6 6 6 5 66 60 61 54
Subtotal 62 56 57 53 7 6 6 5 69 62 63 58
Percentage (* see Note 2) 0.3% 0.3% 0.3% 0.3% 0.0% 0.0% 0.0% 0.0% 0.2% 0.1% 0.2% 0.2%
MYLINE 461 197 461 197
MYLINE PLUS 12,603 11,858 12,603 11,858
Subtotal 13,064 12,055 13,064 12,055
Percentage (* see Note 2) 64.6% 59.3% 31.5% 28.9%
MYLINE 506 158 506 158
MYLINE PLUS 13,265 12,515 13,265 12,515
Subtotal 13,771 12,673 13,771 12,673
Percentage (* see Note 2) 64.9% 59.4% 33.2% 30.4%
MYLINE 749 499 474 830 713 366 423 740 1,462 865 897 1,570
MYLINE PLUS 19,484 19,845 17,572 15,537 20,508 20,969 18,729 16,877 39,992 40,814 36,301 32,414
Subtotal 20,233 20,344 18,046 16,367 21,221 21,335 19,152 17,617 41,453 41,680 37,198 33,984
Percentage (* see Note 2) 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

4,705 4,594 6,892 8,571 4,119 4,004 6,188 7,723 8,824 8,598 13,080 16,294

24,938 24,938 24,938 24,938 25,339 25,339 25,339 25,339 50,278 50,278 50,278 50,278

*Note 1: No. of completed registrations of applications received at the MYLINE Center (does not include applications still being processed for registration).
*Note 2: The percentages under Subtotal represent the percentage of registered customers accounted for that telephone company.
*Note 3: Total represents the total number of registered customers.
               (Numbers are rounded to the nearest thousand.)
*Note 4: Effective as of October 1, 2006, JAPAN TELECOM CO., LTD. has changed its company name to SOFTBANK TELECOM Corp.

SOFTBANK TELECOM Corp..
(*see note 4)
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