
　

As of end October 2006 Unit: 1,000 lines

Local Call In-prefecture
long-distance

Out-of-
prefecture long-

distance
International Local Call In-prefecture

long-distance

Out-of-
prefecture long-

distance
International Local Call In-prefecture

long-distance

Out-of-
prefecture long-

distance
International

MYLINE 6 6 141 371 2 3 166 359 8 9 307 730
MYLINE PLUS 2,698 2,897 12,286 10,253 3,279 3,459 13,682 12,121 5,977 6,356 25,968 22,374
Subtotal 2,704 2,903 12,427 10,624 3,281 3,462 13,848 12,480 5,985 6,365 26,275 23,104
Percentage (* see Note 2) 13.1% 14.0% 67.9% 64.2% 15.2% 16.0% 71.4% 70.2% 14.2% 15.0% 69.7% 67.3%
MYLINE 17 12 11 17 12 11
MYLINE PLUS 386 385 371 386 385 371
Subtotal 403 397 382 403 397 382
Percentage (* see Note 2) 1.9% 1.8% 2.0% 1.0% 0.9% 1.0%
MYLINE 87 89 106 203 92 82 106 212 179 171 212 415
MYLINE PLUS 1,840 2,291 2,559 2,668 2,044 2,584 2,853 2,932 3,884 4,875 5,412 5,600
Subtotal 1,927 2,380 2,665 2,871 2,136 2,666 2,959 3,144 4,063 5,046 5,624 6,015
Percentage (* see Note 2) 9.4% 11.5% 14.6% 17.3% 9.9% 12.3% 15.3% 17.7% 9.6% 11.9% 14.9% 17.5%
MYLINE 97 83 94 164 100 81 99 167 197 164 193 331
MYLINE PLUS 984 1,381 1,523 1,506 1,113 1,511 1,636 1,614 2,097 2,892 3,159 3,120
Subtotal 1,081 1,464 1,617 1,670 1,213 1,592 1,735 1,781 2,294 3,056 3,352 3,451
Percentage (* see Note 2) 5.3% 7.1% 8.8% 10.1% 5.6% 7.3% 9.0% 10.0% 5.4% 7.2% 8.9% 10.1%
MYLINE 4 2 6
MYLINE PLUS 5 3 8
Subtotal 9 5 14
Percentage (* see Note 2) 0.1% 0.0% 0.0%
MYLINE 107 135 149 117 5 39 59 36 112 174 208 153
MYLINE PLUS 1,136 1,240 1,372 1,188 134 282 392 315 1,270 1,522 1,764 1,503
Subtotal 1,243 1,375 1,521 1,305 139 321 451 351 1,382 1,696 1,972 1,656
Percentage (* see Note 2) 6.0% 6.6% 8.3% 7.9% 0.6% 1.5% 2.3% 2.0% 3.3% 4.0% 5.2% 4.8%
MYLINE 0 1 0 0 0 0 0 1 0
MYLINE PLUS 1 5 4 0 1 1 1 6 5
Subtotal (* see Note 2) 1 6 4 0 1 1 1 7 5
Percentage 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
MYLINE 5 4 9
MYLINE PLUS 5 3 8
Subtotal 10 7 17
Percentage (* see Note 2) 0.1% 0.0% 0.0%
MYLINE 3 2 2 4 1 1 1 1 4 3 3 5
MYLINE PLUS 64 58 58 52 7 6 6 6 71 64 64 58
Subtotal 67 60 60 56 8 7 7 7 75 67 67 63
Percentage (* see Note 2) 0.3% 0.3% 0.3% 0.3% 0.0% 0.0% 0.0% 0.0% 0.2% 0.2% 0.2% 0.2%
MYLINE 480 205 480 205
MYLINE PLUS 13,068 12,299 13,068 12,299
Subtotal 13,548 12,504 13,548 12,504
Percentage (* see Note 2) 65.9% 60.4% 32.2% 29.5%
MYLINE 533 165 533 165
MYLINE PLUS 13,848 13,069 13,848 13,069
Subtotal 14,381 13,234 14,381 13,234
Percentage (* see Note 2) 66.7% 61.0% 34.1% 31.2%
MYLINE 781 520 493 869 751 384 443 780 1,531 904 936 1,650
MYLINE PLUS 19,790 20,167 17,805 15,680 20,809 21,297 18,941 16,994 40,599 41,464 36,746 32,674
Subtotal 20,571 20,687 18,297 16,549 21,560 21,680 19,384 17,774 42,130 42,368 37,681 34,324
Percentage (* see Note 2) 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

4,848 4,731 7,122 8,869 4,266 4,145 6,441 8,051 9,114 8,877 13,563 16,921

25,419 25,419 25,419 25,419 25,826 25,826 25,826 25,826 51,244 51,244 51,244 51,244

*Note 1: No. of completed registrations of applications received at the MYLINE Center (does not include applications still being processed for registration).
*Note 2: The percentages under Subtotal represent the percentage of registered customers accounted for that telephone company.
*Note 3: Total represents the total number of registered customers.
               (Numbers are rounded to the nearest thousand.)
*Note 4: Effective as of October 1, 2006, JAPAN TELECOM CO., LTD. has changed its company name to SOFTBANK TELECOM Corp.

SOFTBANK TELECOM Corp..
(*see note 4)
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